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ABSTRACT 
OFFICE PAPER MARKETS IN ASIA 

 
The world economy seems to have recovered from the financial crisis in 2008 as GDP growth turns 
positive across all regions. However, with the debt issues looming in USA and Europe and the 
possible crash in China, the real question is: “Is another economic recession awaiting us?” 
 
In Asia, it is estimated another 1.8 million mt of new capacities for copy paper will come online in the 
next few years. In the near term, this new supply is likely to intensify competition in the copy paper 
sector, but also to increase consumption within Asia. Over a longer term, Asia is projected to be the 
only net exporter supplying to the rest of world as increased rationalization takes place in the 
developed regions. 
 
The growth in domestic consumption of copy paper within China and India will be the key in its ability 
to absorb the looming overcapacity. Both countries have low consumption of copy paper per capita. 
In addition, the growth of digital print and print on demand made easy by the cheaper cost of print in 
the future has not been factored in and could surprise all with future consumption surpassing analysts’ 
current estimates. 
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